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ABSTRAKSI 
 
Dwi Yanto Arisaputra, 2017. Pengantar karya Tugas Akhir ini berjudul 
“Perancangan Promosi Panic Artwork melalui Media Komunikasi Visual”. 
Adapun permasalahan yang dikaji adalah (1) Bagaimana merancang strategi  
promosi Panic Artwork agar dapat dikenal masyarakat di Kota Solo? dan (2) 
Bagaimana memilih elemen media promosi yang tepat, efektif, dan komunikatif 
untuk memperkenalkan Panic Artwork? Tujuan utama dari perancangan ini adalah 
merancang strategi promosi Panic Artwork agar mampu menarik perhatian 
masyarakat mengenai keberadaan Panic Artwork maupun jasa-jasa yang 
ditawarkan melalui media komunikasi visual. Panic Artwork adalah studio foto 
yang berada di Solo Baru yang berdiri sejak tahun 2014. Panic Artwork 
menyediakan sarana jasa fotografi antara lain wedding photography, prewedding 
photography, dan studio foto. Untuk mempromosikan jasanya tersebut, Panic 
Artwork menggunakan media promosi hanya berupa instagram. Namun Instagram 
dirasa kurang untuk mempromosikan Panic Artwork. Oleh karena itu, dengan 
adanya penambahan perancangan promosi ini, diharapkan dapat menambah 
eksistensi Panic Artwork. 
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  ABSTRACT 
 
Dwi Yanto Arisaputra, 2017. An Introduction to Final Project entitled 
“Designing Panic Artwork’s Promotion through Visual Communication Media”. 
The problems studied are (1) how to design Panic Artwork’s promotion strategy 
in order to be known by the public in Solo City? and how to select the 
appropriate, effective, and communicative element of promotion media to 
introduce Panic Artwork? The main objective of research was to design Panic 
Artwork’s promotion strategy in order to attract the public’s attention about the 
existence of Panic Artwork and the services offered through visual 
communication media. Panic Artwork is a photograph studio located in Solo Baru 
and has been established since 2014. Panic Artwork provides photography 
services including wedding photography, prewedding photography, and 
photograph studio. To promote the services, Panic Artwork used Instagram only 
as promotion media. However, instagram is considered as promoting Panic 
Artwork inadequately. Therefore, this addition of promotion design is expected to 
increase the existence of Panic Artwork.     
 
 
 
 
 
  
                                                          
4
 Student of Visual Communication Design Graduate Study Program of Fine Art and Design 
Faculty of UNS 
5
 First Consultant 
6
 Second Consultant 
 DAFTAR ISI 
 
LEMBAR PERSETUJUAN .................................................................................. i 
PENGESAHAN ..................................................................................................... ii 
PERNYATAAN .................................................................................................... iii 
PERSEMBAHAN ................................................................................................. iv 
MOTTO .................................................................................................................. v 
KATA PENGANTAR .......................................................................................... vi 
ABSTRAKSI ........................................................................................................ vii 
ABSTRACT ........................................................................................................ viii 
DAFTAR ISI ......................................................................................................... ix 
DAFTAR GAMBAR ........................................................................................... xii 
DAFTAR BAGAN DAN TABEL ..................................................................... xiii 
BAB I PENDAHULUAN ................................................................................ 1 
A. Latar Belakang Masalah ................................................................. 1 
B. Rumusan Masalah .......................................................................... 2 
C. Tujuan Perancangan ....................................................................... 2 
D. Manfaat Perancangan ..................................................................... 2 
E. Metode Penelitian........................................................................... 3 
1. Teknik Pengumpulan Data ...................................................... 3 
2. Teknik Analisis Data ............................................................... 4 
3. Kerangka Pikir dan Sumber Data ............................................ 6 
4. Analisa Data ............................................................................ 7 
F. Sistematika Penulisan .................................................................... 8 
BAB II KAJIAN TEORI ................................................................................ 10 
A. Perancangan ................................................................................. 10 
B. Promosi ........................................................................................ 11 
1. Pengertian Promosi ............................................................... 11 
2. Iklan Bagian dari Promosi..................................................... 12 
3. Strategi Promosi .................................................................... 19 
4. AISAS ................................................................................... 20 
C. Komunikasi Visual ....................................................................... 22 
 1. Komunikasi ........................................................................... 22 
2. Visual .................................................................................... 25 
3. Komunikasi Visual ................................................................ 27 
4. Strategi Komunikasi Visual .................................................. 28 
BAB III IDENTIFIKASI DATA .................................................................... 32 
A. Panic Artwork .............................................................................. 32 
1. Latar Belakang ...................................................................... 32 
2. Identitas Perusahaan .............................................................. 33 
B. Sistem Kerja ................................................................................. 33 
1. Struktur Organisasi ............................................................... 33 
2. Harga dan Paket yang Ditawarkan ........................................ 34 
C. Jasa Yang Ditawarkan .................................................................. 38 
1. Prewedding Indoor dan Outdoor .......................................... 38 
2. Foto Wedding ........................................................................ 39 
3. Foto Graduation .................................................................... 40 
D. Target Audience ........................................................................... 41 
1. Geografis ............................................................................... 41 
2. Demografis ............................................................................ 41 
3. Psikologis .............................................................................. 41 
E. Kompetitor ................................................................................... 41 
1. FRYD Home Studio .............................................................. 42 
2. Outlook Photography ............................................................ 45 
F. Analisa SWOT ............................................................................. 48 
1. Strength (Kekuatan) .............................................................. 49 
2. Weakness (Kelemahan) ......................................................... 49 
3. Opportunities (Kesempatan) ................................................. 49 
4. Threats (Ancaman) ............................................................... 50 
BAB IV KONSEP PERANCANGAN ............................................................ 53 
A. Metode Perancangan .................................................................... 53 
B. Konsep Kreatif ............................................................................. 54 
1. Pendekatan USP (Unique  Selling Proposition) ................... 54 
2. Positioning ............................................................................ 55 
 3. AISAS ................................................................................... 56 
C. Konsep Karya ............................................................................... 57 
1. Strategi Visual Verbal ........................................................... 57 
2. Strategi Visual Non Verbal ................................................... 58 
D. Pemilihan Media .......................................................................... 63 
1. Media Lini Atas .................................................................... 63 
2. Media Lini Bawah ................................................................. 64 
E. Prediksi Biaya .............................................................................. 66 
BAB V VISUALISASI KARYA .................................................................... 68 
A. Media Utama ................................................................................ 68 
1. Website ................................................................................... 68 
B. Media Pendukung ........................................................................ 69 
1. Poster ..................................................................................... 69 
2. X-Banner ................................................................................ 70 
3. Folder ..................................................................................... 71 
4. Flyer ....................................................................................... 73 
5. Uniform .................................................................................. 74 
6. Traffic Ad ............................................................................... 75 
7. Stationery ............................................................................... 76 
8. Merchandise ........................................................................... 81 
BAB VI PENUTUP .......................................................................................... 85 
A. Kesimpulan .................................................................................. 85 
B. Saran ............................................................................................. 86 
DAFTAR PUSTAKA ........................................................................................... 87 
LAMPIRAN .......................................................................................................... 88 
 
  
 DAFTAR GAMBAR 
 
Gambar 1 Foto Prewedding Indoor Aji dan Andry ............................................... 39 
Gambar 2 Foto Prewedding Outdoor Via dan Rodri ............................................. 39 
Gambar 3 Foto Wedding Kartika dan Galih ........................................................... 40 
Gambar 4 Foto Graduation .................................................................................... 40 
Gambar 5 Harga Paket FRYD................................................................................ 42 
Gambar 6 Harga Paket FRYD................................................................................ 43 
Gambar 7 Foto Prewedding ................................................................................... 43 
Gambar 8 Foto Wedding ........................................................................................ 44 
Gambar 9 Foto Wisuda .......................................................................................... 44 
Gambar 10 Harga Paket Prewedding ..................................................................... 45 
Gambar 11 Harga Paket Wedding .......................................................................... 46 
Gambar 12 Harga Paket Graduation dan Family .................................................. 46 
Gambar 13 Foto Prewedding Anik dan Bowo ....................................................... 47 
Gambar 14 Foto Wedding Stella dan Ivan ............................................................. 47 
Gambar 15 Foto Wisuda ........................................................................................ 48 
Gambar 16 Logo Panic Artwork ............................................................................ 59 
 
 
 
 
 
 
 
 
 
 
  
 DAFTAR BAGAN DAN TABEL 
 
Bagan 1.1. Model Analisis Interaktif ....................................................................... 5 
Bagan 1.2. Kerangka Pikir Promosi Panic Artwork ................................................ 6 
Tabel SWOT .......................................................................................................... 50 
Tabel Prediksi Biaya .............................................................................................. 67   
 
 
